Making

Why is mistargeted direct mail

still a problem?

» Evidence shows that some
marketing managers send mistargetec
mailings because of an outdated

belief that suppression files aver-
suppress, This causes wasted postage
and production costs and potential
rEwEnue loss,

* Flles have progressed, and the
matching technology and data
sources have noticeably improved,
Due to the chamges caused by GOPR,
data hygiena has grown in importance
for businessos,

Loocking after personal data owned by the organisation reveals

commitment and responsibility.

Type of suppression files

B2B Suppressions

These files offer the opportunity

Lo roemone Businessos that hewve
rroved or closod fram the database.
Thiy can also remove amgloyens
thal have changad jak or died,
Benefits - reducas the costs of
sgnding incorreel busiress mail.

Up ta 2/3 of mail sent Lo businesses
canbain ore oF mere @rrers, as a
result of uncleanad business data.

Deceasad Suppressions
Rermaoves deceasar customears from
tha database. Benefits - bosides
eliminating an unPecessary cost, it
can b very distrassing for a family
ko recaive mailing for the decaasad
and ean risk 8 PR nighbmare far the
busiress,

DM
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Home Mowver Tracing

Thosa fikes allow marketeers to
find customars that have moved
and have nol vob commuonicated
their few address, Benefit - ool in
contact with custamars thak you
have recently lost touch wath,

Goneaway suppressions
Enables marketers ta remove
names and addresses of people that
have moved [rom their databasea,
Benefits - 11% of people in the UK
Mo evary yaar, therelore wour
databasa can decay very guickly.
Hoping tha naw occupants will open
the mailing is an urwise strateoy; il
is illegal to open someonea alse’s

To find out more about cur Data Cleanse Solutions and
other market research data solutions please contact us on
01245 397 570 or emall thesalesteam@dbsdata.co.uk
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Sentlment = 66% of consumers
would boyoott an oganisation that
sends comespondence to thair lowed
one that has died,

Brand - 20% of uk aclults have
received direct mail addreassad to
a deceased member of the family in
the past vear,

Relevance - almost 60% of
consumars baliove that mail directhy
addrassocd to tham will ba mora
relovant or of intorest to them,

Revenue - £328_4m missed out
profit for businesses that mail
deceased, in addition to tha
£154.5m in wastod postage and

production casts,

Households
move each year E

People die each
year in the UK
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