CHELMSFORD, UK, 25th October 2016, DBS Data the UK business and consumer marketing
data specialists, today announced that its employees achieved a 100% pass rate, for the
Principles of Data Protection (Data Control) Level 2 course. This latest accolade for the
company’s commitment to data protection and compliance, follows the announcement made
earlier this month, that it has passed the new DMA Data Protection Compliance Audit.

The Principles of Data Protection (Data Control) Level 2 course was run by the data

protection and information governance consultants and trainer - The Griffin House Consultancy,
and it is independently set and examined by Hand In Hand Qualification Awards. To complete
the course, the DBS team undertook a programme of training and assessment that included...

1. Anunderstanding of the Data Protection Act 1998
2. Awareness of the consequences of failing to comply with the Data Protection Act
3. Details of how to stay within the law when conducting your day-to-day activities
including:-
* Understanding what is and is not lawful
* Restrictions on data capture
* Data processing and the law
* Keeping data accurate
* Controlling personal or sensitive data and the rights of the individual
* How, as an individual staff member, you can uphold your company security systems
* Maintaining your good reputation through the prevention of human error causing a
security breach.
* Subject Access Requests
¢ Direct Marketing dos and don’ts

Managing Director of DBS Data, Adam Williams led by example by completing the course with

his team and he comments: “It is vital that everyone at DBS is aware and fully up-to-date with

the very latest data protection and compliance requirements. As such, we are committed to
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investing in our people, processes and technology, to ensure DBS has the strictest and most
strongly adhered to policies, and is a shining example in the data-driven marketing industry.”
The course was completed by 90% of the DBS team including all sales and all data management
staff.

About DBS Data

Since 1994, DBS Data has been a trusted source of compliant and innovative B2B and B2C data
solutions. The company believes that properly targeted communications, utilising accurate and
reliable data, benefits consumers and businesses alike and that good data lies at the heart of
any meaningful communication. Today, its 45,000,000 record Lifebase data-pool is one of the
most comprehensive resources for consumer data available on the UK market, complemented
by DBS’s own Pre & Post Campaign Analytics service.

DBS has also innovated in the delivery of Data As A Service, with its Verifi solution enabling
marketers to verify and append data in real-time, during omni-channel interactions. It has also
built in-house its own 12 million record goneaway suppression file — Purifi, as well as recently
launching a 2.5 million record charity file.

The company has a reputation for ethically sourced and managed data and has pioneered in
this area with the introduction of the industry’s first 28-day suppression and ethical data
policies. DBS has also taken a leading role in driving standards throughout the data industry
driving awareness of issues relating to compliance (particularly GDPR) and collaborating with
the DMA to become one of the first businesses to pass its extended compliance audit process.
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